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PRESS RELEASE 
 
3 February, 2017            

 
New Ecclesiastical research reveals: Brexit not biggest concern for 

brokers 
 

Brexit may be the biggest story in British politics right now, but the UK’s exit from the 
European market is far from the biggest issue for brokers. 
 
Research carried out in December 2016 by specialist insurer, Ecclesiastical, shows that 30% of 
brokers are concerned about the impact of Brexit – ranking it bottom in the list of new and emerging 
risks that are worrying them right now. 
 
In fact, Donald Trump was more of a concern to the 200 British brokers surveyed*, with 35% of them 
naming the new US President’s policies as a concern. Top of their risk list was the acceleration in 
cyber and internet crime**. While only 35% of brokers were worried about this when research was 
carried out by Ecclesiastical in 2015, 84% now rate it as the biggest threat facing their business. 
 
Chris Withers, Head of Broker Distribution at Ecclesiastical Insurance, said: “While uncertainty 
surrounds the potential long-term impact of Brexit and global political instability, brokers are 
understandably more concerned about the risks they are facing right now, like cyber and internet 
security, profitability and business continuity. That’s why having an insurance partner that’s 
financially secure and has the ability to understand and act on brokers’ needs is more important now 
than ever before.”  
 
***Ends*** 

*200 telephone interviews with brokers were carried out by FWD Research, a BIBA-approved 

research agency, on behalf of specialist insurer Ecclesiastical, in December 2016.  
 

Breakdown of 200 brokers surveyed: Top 50 National brokers - 49 brokers; Super Regional (Top 
51 to 250 brokers) – 39 brokers; Provincial – 112 brokers. 
 
**The percentage breakdown of broker types who said they were concerned about cyber/internet 
crime was: Among national brokers 82%; Super Regional brokers 80%; Provincial brokers 86%. 
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Notes to Editors 

 
1. Owned by a registered charity, Allchurches Trust, Ecclesiastical is a unique financial 
services organisation. With its main operations and headquarters in the UK, Ecclesiastical 
also operates in Australia, Canada and Ireland. 

 
2. Ecclesiastical is a specialist insurer of the faith, heritage, fine art, charities, education and 
private client sectors.  

 
3. Founded in 1887 to provide insurance for the Anglican Church, the company now offers a 
wide range of commercial insurances, as well as home insurance, selling through brokers 
and directly.  

 
4. The Ecclesiastical Group also includes award-winning investment management business, 
EdenTree Investment Management, which provides a range of ethically screened investment 
funds. 

 
5. Ecclesiastical is one of UK’s Top Company Donors to Charity according to the 2014–2015 
UK Guide to Company Giving. Other 2016 awards include Better Society Awards, Insurer of 
the Year and Post Magazine, Claims Awards, Customer Care winner. 
 
6. In 2014 the Group launched its vision to donate £50m to charity in a three year period.  In 
March 2016 the Group announced that it had reached its target almost a year ahead of 
schedule donating almost £53m in total.  
 
7. Many businesses say they are different. Ecclesiastical really is. Find out why here 
www.ecclesiastical.com/ourstory 
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