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TWITTERIS
THE
BIGGEST
SOCIAL MEDIA PLATFORM
tweets are sent is the world’s WEBSITE
each day
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log in every month
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of meaningful
Facebook groups

Facebook has
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BUSINESS
ORIENTATED

PLATFORM

A
PROFESSIONALS —

EVERY SECOND

visit the ;:
network
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ON SOCIAL MEDIA

COMPANIES

have Linkedin profiles

0/0 OF B2B on social
S0 Ceaps ‘ from Linkedin

Source:
https://blog.hootsuite.com/linkedin-statistics-business/
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Join us for the next session...

How to look good
‘as a business’ on social

This guidance is provided for information purposes and is general and educational in nature and does not constitute legal advice. You are free to
choose whether or not to use it and it should not be considered a substitute for seeking professional help in specific circumstances. Accordingly,
neither Ecclesiastical Insurance Office plc and its subsidiaries nor Factor 3 Communications Limited and its group companies shall be liable for
any losses, damages, charges or expenses, whether direct, indirect, or consequential and howsoever arising, that you suffer or incur as a result of
or in connection with your use or reliance on the information provided in this guidance except for those which cannot be excluded by law. Where
links are provided to other sites and resources of third parties, these links are provided for your information only. Ecclesiastical is not responsible
for the contents of those sites or resources. You acknowledge that over time the information provided in this guidance may become out of date and
may not constitute best market practice.

ecclesiastical.com/socialclub
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